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The Citi Experience [fEiE] 5

Agroup of students from Marymount Secondary
School visited Citi Hong Kong’s new office at Citi
Tower in Ngau Tau Kok on 23 June. Avis Kong, Vice
President, Corporate Affairs, Citi Hong Kong, spoke to
students about Citi’s history and responsible corporate
citizenship, sharing examples of employees who were
able to make progress in their lives, businesses and
communities. Fonzarelli Ong, Head of International
Personal Banking at Citi Hong Kong & co-chairperson
of Citi Hong Kong’s Generations Network, told the stu-
dents how “diversity regarding age, ethnicity and na-
tionality” is and should be celebrated in workplaces, es-
pecially at Citi. He gave a talk citing statistics showing
that many popular applications such as Facebook,
Snapchat, and Airbnb evolved from ideas that came
from “millennials”.

The students were then taken on a tour of the build-
ing to see firsthand different workspaces that provide a
flexible and relaxing work environment.
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Diversity regarding age, ethnicity and
nationality is and should be celebrated

in workplaces

RiSERSTRFER  BIENEENET



HK Electric Company Visit

I_I K Electric welcomed students from HKTA The
Yuen Yuen Institute No. 1 Secondary School on
30 June to its commercial kitchen in North Point,
which displays equipment used in restaurants. All
the appliances were powered by electricity, promot-
ing a safer, healthier and faster way of cooking. The
staff also talked about how they chose their career
and their work at HK Electric as well as their train-
ing programs aimed at secondary school students
and fresh graduates.
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Visit to Hongkong Land

Agroup of students from Carmel Divine Grace
Foundation Secondary School went to Hong-
kong Land’s Training Centre on 28 June where they
were told about the inner structure of the company
as well as its current and future plans. Students were
also informed about properties that Hongkong
Land owns and develops around the world.

After the talk, students were given a guided tour
of the buildings developed by Hongkong Land that
led to Central district becoming known as “The
Land of Success.” Students stopped at the Landmark
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where they learnt about the structural design of the
shopping mall and how important property man-
agement is for ensuring a good customer experience.
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Embracing the Power of Science
and Technology

arlier in April, Peter Wong, Asia Pacific Presi-
dent of The Dow Chemical Company, spoke to
240 students from Raimondi College where he
shared about his 26 years in the chemical industry.
The students learned about the company’s history,
mission and vision, operations, research & develop-
ment as well as career opportunities. A group of 10
students was then selected to visit the company’s
Hong Kong office on 5 July, where they met with
staff and learned about the roles and responsibilities
of different departments as well as career develop-
ment opportunities.
“It is our great pleasure to join the Business-
School Partnership Program this year. Through this
platform, it allows organizations like Dow to share

its corporate culture, advocate the importance of de-
veloping an innovative mindset and guide the next
generation in their career planning and develop-
ment,” said Peter Wong.

ERNMENIE

IZI_,E KRBT R EAHENRN4AZGSEHER - &
40BBENFACBE6FN R TENER - 241
BT ZARMERES - £ BR EF - ERIE
BE - 10RBEHRNT ASH2BEBREENETRRAE - &
BESEN X THRIRBPINALMBE - UREREE
M o

BEMRD  [RAORSEEDNEFEYN (AR
2] - EBEETE  BRCESHERRT —KOZEEX
£ EHABBHENERNE - W AFEANRHBESR S HER
R o |

The Organic Beauty of JaneClare
EHRXTER

Students from Holy Family Canossian College
were invited to visit the laboratory of JaneClare
on 30 June for an in-depth look at how the cosmetics
company runs its own production line. A specialist
told students the basics of how to protect their skin
and answered questions about skincare. Then, the
students were taken on a tour of the laboratory where
they saw the whole production line starting from
how samples were tested to how the products were
made from re-purified water to the finished products
being labeled and packed. After the tour, students
were divided into groups to give presentations on
ideas for promoting organic cosmetics.
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